Impressions P:01 ... P:04

10. SEF 200

P01
RECUD

CLOCK THOITXT THEXT [ MODE

P
RECUD 2002-09-10

CLOCK | MODE

[NOITAT | MEXT

Impressions P:05 ... P:07

P05 R:01/

RECUD 00000000

[HOTKT TNEXT  [TMODE

P.0T R .01/01

RECUD 00000000

[ MODE

[NQITXT THNEXT

Impressions P:08 ... P:10

F.
RECUD 0000000000

[ NOTAT TNEXT | MODE

P 10
RECUD 000000000000

[NOTAT THEXT | MODE
Imprﬁﬁsi'ﬂ'ns P:11 ... P:14
T rRoo |

00000000
RECUD 10. SEP 2002 |
CLOGK | NOMTAT TNEXT  TMGOE |
(P18 R.01/01 |
00000000 |

RECUD 2002 -09-10 |
CLOCK | NOMTAT | MERT  |MOOE |
L

Impressions P:15 ... P: 19

P15
RECUD

10. SEP 2002
X

14 : 47
]

P17

RECUD
2002 -09-10
CLOGR _[NGITAT | MEAT

14 - 47
[ MOGE

FP:1id
RECUD
SEP 10. 2002 PM 02 : 47

CLOCK THNOMXT [TMEXT | MODE

Impressions P: 20 ... P: 25

P20 R:01/0M
RECUD Qo000000

10. SEP 2002 14 : 47
CLOCK  [NOTXT TNEXT | MODE

_F-:zz R0/ 1

RECUD 00000000

2002 -09-10 14 :47 |
[NOVTXT [NEXT

CLOCK [MCDE |

e

F.24 R:01/01

RECUD 00000000
SEP 10, 2002 PM 02 : 47
CLOCK | NOYTAT [NEXT | MODE

l

Impressions P:26 .. P:29

P:26..P:23

il i i kol ol Ll L o o B L) L L b s LA R

Bl L Lt ) Rl ot el i it ol el Rl el kel kil kel ke ke el

[NOTXT THEXT  [MODE

pre-text + date

P02

RECUD 10. 09. 2002
LK M X MNEX [X]
P04

RECUD SEP 10. 2002

T NOTXT THNEXT [ MODE

CLOCK

pre-text + numbering device

R:01/01

P06
RECUD 00000000

]

NONTX

pre-text + figures

P09
'RECUD 00000000

[NGITAET [MEXT

| BACIDE

numbering device + pre-text + date

F:12 R:01/01
Q0000000
RECUD 10. 09, 2002
CLOCK TNOTAT TNEXT  TMODE
P:14 R:01/01
Q0000000
RECUD SEP 10, 2002
CLOCK [ MOTAT THEAT | MODE
= pre-text + date + time
Pig
RECUD
10. 09, 2002 14 : 47
CLOCKE [HOTXT [THEXT [ MOOE

P18
RECUD

10. 2002

SEP
| CLOCK TNOTXT TRERT TWODE

14 @ 47

pre-text + numb. device + date + time

[ Roogo
RECUD 00000000
10. 09. 2002 14 : 47
CLOCK _[MOTAT TWEXT | MODE

P23 R:0/01

RECUD Q0000000
SEP 10.2002 14 :47
CLOCK NOTXT X MODE

P.25 R.01/01

RECUD 0000OO0OOO
10. SEP 2002 14 : 47
CLOCK  |NOMAT [NEAT [ MODE

customer-specific

P:26 ... P29 are intended for individual, customer-specific impressions.

Each impression can have two lin

es with up to 20 characters in each.



